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1. YTo 3HAUMT HEITWYHbIV MAPKETUHT

2. HeynauHble Kelichbl
2.1 HeypauHble peknamMHble Keicbl A3un

3. BbiBoabl

UTO 3HAYNT HEITUYHbIA MaPKETUHT

B cBoeli paboTe «OCHOBbI MapKeTuHra»* ®uavnn Kotniep BblAennn KOHLENLMIO CoLmaibHO-
3TUYHOIO MapKETMHra?, KoTopas 3ak/1loUaeTcsi B TOM, UTO Mpu BbiCTpaVBaHWK PEKAMHOI
KaMnaHu1 naeT NepeHoc akLeHTa ¢ caMoro ToBapa 1 ero nNpov3Bo/CTBa Ha Y/I0B/IETBOPEHNE

I'IOTpe6HOCTe|7I I'IOTpe6I/ITeI'IF|, 3TUYHOCTb 1 NONb3Y AJiA obuiecTsa.

Mwup peknambl 1 MapKeTMHra CyLLIeCTBYET B NonbITKax npeayrajatb NoTpe6HOCTU YerioBeka
1 Kak MOXHO GbICTPEE 1 BbIroAHEE AaTh EMY TO, YEFO OH XOYeT. HO KpOMe 3TOro KoMMaHun
Takke HecyT OTBETCTBEHHOCTb Nepes, 06LLecTBOM, NPUPOAOI U KOHEYHbIM NOTPEeGUTENEM.
TakoB TpeHA, NocneAHEero AecATUIeTUs: No6exaatoT Te KOMMNaHuK, KoTopble

3apekoMeHgoBasn cebs counasibHO-OTBETCTBEHHbLIM 6pEH,£I,OM.

B uenom, 6peHAapl CTapaloTcsi COOTBETCTBOBATL 06LLIECTBEHHLIM CTaHAAPTaM U OXUAAHUSIM.
N, yuem KpynHee 6peHa, TeM 6o/bLie CPeACTB OH BblAENSET HA 6N1AroTBOPUTE/TLHOCTb, TEM
OTBETCTBEHHEE OTHOCMTCS K NMO3MLIVOHMPOBAHMIO Ha PbIHKE U TEM 60/IbLLIE CO3AA0T
NPOEKTOB, NOAHUMAIOLLMIA UX penyTauuio. Tak UIn nHade, B MMpPEe PeKambl CYLLIECTBYHOT

HEeKOoTOopbIe CTepeOTI/II'IbI?’, KOTOPbIE HE NPUHATO HapyLllaTb.

1 Kotnep ®. OcHoBbl MapkeTuHra. Kparkuii kypc. — Mocksa: "Bunbsimc”, 2007. — C. 36-39. — 656 ¢. —
ISBN 978-5-8459-0376-1.

2 KoHuenums coumasbHo-aTuuHoro Mapketudra https://ru.wikipedia.org/wiki/%D0%9A%D0%BE
%D0%BD%D1%86%D0%B5%D0%BF%D1%86%D0%B8%D1%8F_%D1%81%D0%BE
%D1%86%D0%B8%D0%B0%D0%BB%D1%8C%D0%BD%D0%BE-%D1%8D
%D1%82%D0%B8%D1%87%D0%BD%D0%BE%D0%B3%D0%BE_%D0%BC
%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%D0%B0

3 Nina Akestam // Understanding Advertising Stereotypes Social and Brand-Related Effects
of Stereotyped versus Non-Stereotyped Portrayals in Advertising // Stockholm School of
Economics Sweden, 2017 ISBN 978-91-7731-070-9
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https://ru.wikipedia.org/wiki/%D0%9A%D0%BE%D0%BD%D1%86%D0%B5%D0%BF%D1%86%D0%B8%D1%8F_%D1%81%D0%BE%D1%86%D0%B8%D0%B0%D0%BB%D1%8C%D0%BD%D0%BE-%D1%8D%D1%82%D0%B8%D1%87%D0%BD%D0%BE%D0%B3%D0%BE_%D0%BC%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%D0%B0
https://ru.wikipedia.org/wiki/%D0%9A%D0%BE%D0%BD%D1%86%D0%B5%D0%BF%D1%86%D0%B8%D1%8F_%D1%81%D0%BE%D1%86%D0%B8%D0%B0%D0%BB%D1%8C%D0%BD%D0%BE-%D1%8D%D1%82%D0%B8%D1%87%D0%BD%D0%BE%D0%B3%D0%BE_%D0%BC%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%D0%B0

Ho 6biBaeT 1 Tak, UTo 6peHy He yaaéTcs caenaTb KaMnaHuo B HY>XXHOM dhopmare, OH
NnpoMaxmBaeTcsi ¢ nogadeli v HaMepeHHo BeAeT MapKETUHIOBYHO CTpaTeruio, He
COOTBETCTBYHOLLYO 06LLECTBEHHbIM CTaHAapTam. B 3ToM uccnegoBaHnm s Xxouy pa3obparb

Takmne cnydyaun.

HeyaauHble Kelichl

Ecnu 6patb 4N pacCMOTPEHUS peK/IaMHbIi KOHTEHT, Npu3HaHbl LA “He3aTUUHbIM”, TO

nepBbiMN B MNONCKOBUKE BbIXOOAT 3TU KeWncbl:

B anpene 2017 roga Pepsi 3anycTunm kpeatuB ¢ NOAUTUYECKMM YKITOHOM 1 ¢ KeHaann
[DKeHHep B rnaBHOM ponun. Beckope OH cTan U3BeCTeH Kak npumevartes/ibHbIi NnpoBaUl

MapKETVIHFOBOVI KamnaHun.*

Pepsi was trying to project a
global message of unity, peace
and understanding. Clearly we

missed the mark, and we
apologize. We did not intend to
make light of any serious issue.

We are removing the content
and halting any further rollout.

We also apologize for putting
Kendall Jenner in this position.

A papsi™ & L J

PEPSI
- @pepsi

(239K 8:44 PM -Apr 5, 2017

MprunHamu npoBasia 661N Ha3BaHbl creayoLme akTopb:

e Pepsi xoTenn BONTY B TpeHS, Aenas oTCblIKy K npotectam Black Lives Matter. Ho

npun 3TOM OHU 3aMeHW/TN NO3YHTN MUTUHITYIOLLKX Ha OTHOCUTE/TIbHO HEVITpaﬂbele n

4 Social media trashes Pepsi's 'tone-deaf' Kendall Jenner ad llyse Liffreing April 04, 2017
https://www.campaignlive.co.uk/article/social-media-trashes-pepsis-tone-deaf-kendall-

jenner-ad/1429600



https://www.campaignlive.co.uk/article/social-media-trashes-pepsis-tone-deaf-kendall-jenner-ad/1429600
https://www.campaignlive.co.uk/article/social-media-trashes-pepsis-tone-deaf-kendall-jenner-ad/1429600
https://www.campaignlive.co.uk/author/4705/Ilyse-Liffreing

He VMeLLmMe NPUBA3KM K aKTyaslbHbIM COObITUSAM.

e K TOMY Xe, OHM NpUIrNacuin Ha rnaBHyro ponb KeHgann xeHHep — 6enyto akTpucy,
KoTopasi NpucoeamHuNach K YepHoMy NpoTecTy

e Product placement 6b111 CIMWKOM arpeccuBeH, N0roTUn Mesbkan B Kagpe Kaxable
HECKO/IbKO CEKYHA,

e OHM TaKkxe AenarT OTCbINIKY K NPOTeCTaM XMNnu NpoTUB BOMHbLI BO BbETHAME:
KeHngann gaet nonvuerickomy 6aHOuYKy ra3upoBKM B 3HAK NPUMUPEHNS U NPOTECT
3aKaHuMBaeTCsi MUPHO.

e |/ HakoHeL, Pepsi nbiTaloTcs npogaTb CBOM TOBap, UCMO/Mb3ys A1 3TOr0

MaHuecTalum NPOTUB CIOXKMBLLEACS MO/IMTUYECKON CUTyaLuN.

Cawmblii nonynsipHeln B mupe Youtube-6norep, PewDiePie NpoKOMMEHTMPOBa 3TO Tak:
«3HaMEHMTOCTN BbIXOAUNN HA XKEeHCKMIA MapLl YTOObI MPUHATL y4acTue B NPOTecTe, OHU
Aenanu ato He A5 NOoCTOoB B couceTsx. A 6bina v KeHgann xeHHep Ha mapwe? Het! Eé

TaMm He 6bl/10! Tak NoYemy OHa 34ecb?»°

Ponvk pasoLuesncs Ha LWYTKN B COLICETSX:

Zito @ @_Zeets - 13h
"Kendall please! Give him a Pepsi!"

B ocHOBHOM 6/10rrepbl 3as1B/IS/IM, UTO NOAO6GHAs nofgada HUBENMPYET XEPTBbI TEX NOAEN,
KOTOpble NocTpagany OT HacUIMS CO CTOPOHbI Nonuuun. B Twitter nosaBunca xawrer

#BoycottPepsi.

B okTta6pe 2017 Dove BbINOXUNIM KaZpbl U3 HOBOrO POJIMKa, B KOTOPOM paccKasbiBain O

TaKNX BaXXHbIX COUUasIbHbIX BOMpPOCax, KakK pacu3Mm, NpuHATNE CBOETO Tesa, U 3a60Tbl 0

5 «Deleted Pepsi ad» PewDiePie 5 anp. 2017 r.
https://www.youtube.com/watch?v=-MgnE7TPcRw



https://www.youtube.com/watch?v=-MqnE7TPcRw
https://www.youtube.com/channel/UC-lHJZR3Gqxm24_Vd_AJ5Yw

CBOEM 3[0p0oBbe. BriocneacTBre ponvk nonyynn o6BnHeHns® B whitewashing’:
3TO NPOU30LLIO NOC/E TOro, Kak KOMMaHWsi ony6/IMKoBasia Kagpbl U3 peknamHoro posnka,
KOTOpble, B TAKO KOMMO3MLMW BbIAAAT Kak GyATO YepHOKOXas AeBYLLKA NpeBpaLLaeTcs B

6enyto C NOMOLLLI0 Mbina Dove.

My6nvkauys noyumna MaccoBble 06BMHEHUS B pacu3Me:
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Habeeb Akande L J
({@Habeeb_Akande

Dove apologised for 'racist’ Facebook advert showing a black
woman turning white after using @Dove lotion
77T 12:26 PM - Oct 8, 2017

Mocne 3Toro ckaHasna YepHOKOXas [eByLlKa, KOTopasi NPUCYTCTBYET Ha NepBbIX ABYX
Kagpax, Ny6/IMYHO 3asiBI/Ia, YTO HE CUMTAEeT Cebs “KepTBOI” ANCKPUMUHALMN, U PONIK

M3HaYaIbHO VMEN [PYroil KOHTEKCT U GblN HENPABWU/IbHO BOCTIPUHST Ny6AVKOIA®:

Ho, HecMoTps Ha 3To, No/b30BaTENN NoAaepPXKan 60KOT NPOAYKTOB koMnaHuu: y Dove yxe

6b111 NOA06HLIV Keic B 2011 roay.

B axuBape 2018 roga H&M nonyynsim MHOrO HeratMBHbIX OT3bIBOB MOC/IE TOrO, Kak

6 Dove apologises for ad showing black woman turning into white one @nicola_slawson Sun
8 Oct 2017

https://www.theguardian.com/world/2017/oct/08/dove-apologises-for-ad-showing-black-
woman-turning-into-white-one

7 Whitewashing (beauty) Wikipedia https://en.wikipedia.org/wiki/\WWhitewashing_(beauty)

8 «l am the woman in the 'racist Dove ad'. | am not a victim» Lola Ogunyemi Tue 10 Oct
2017 https://www.theguardian.com/commentisfree/2017/oct/10/i-am-woman-racist-dove-ad-
not-a-victim



https://www.theguardian.com/commentisfree/2017/oct/10/i-am-woman-racist-dove-ad-not-a-victim
https://www.theguardian.com/commentisfree/2017/oct/10/i-am-woman-racist-dove-ad-not-a-victim
https://en.wikipedia.org/wiki/Whitewashing_(beauty)
https://en.wikipedia.org/wiki/Whitewashing_(beauty)
https://www.theguardian.com/world/2017/oct/08/dove-apologises-for-ad-showing-black-woman-turning-into-white-one
https://www.theguardian.com/world/2017/oct/08/dove-apologises-for-ad-showing-black-woman-turning-into-white-one

BbI/IOXWU/IM Ha CalT HeyaauHyto hoTorpadumio Tosapa’:
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Mo3xe npeacraButensHuLa H&M npusHanack, YTO OHU «NPOrNA4en» 3ToT ToBap,

3aHUMaAChb gpyrummn genamu.

HeynayHble pekname Kencbl A3nm

Bo MHOrmx permoHax mvpa pekiaMHble KamnaHum UMeKT pasHble cTaH4apTbl STUYHOCTU U
NONIMTKOPPEKTHOCTU. I B nocneaHne roabl cTpaHbl A3nmn, a B ocobeHHoCcTy KuTaii
nokKasblBatoT YAMBUTE/IbHbIE [J/151 eBPONenLeB Keicbl. ATy CTpaHy A 6epy AN1A OTAEe/IbHOro
aHann3a noTomy 4YTo e€ MapKETUHIOBbIE KeNCbl BO-MEPBbIX XOPOLUO XapakTepusyoT
COCTOSIHME a3MaTCKoro pblHKa pekiambl. A BO-BTOPbIX, Kutai ABNsSeTcs CUNbHbIM
KOMMepPYeCKUM LeHTPOM BOCTOKA, MECTHbIE KOMMNaHWUM CO34at0T peKnaMHblii KOHTEHT. Ho
WNHCTPYMEHTbI, KOTOPbIE OHW UCMO/b3YIOT A1 CO34aHUA pek/iaMbl CU/IbHO OT/INYaKTCA OT

€BPONENCKUX.
B dreBpane 2017 B ceTu pasolunach TenepekiaMma KOKOCOBOIo COoKa, YBeNmunBatoLero
rpyZb 1 ocBeTnsitowero koxy'’. Ha 3anage 3ToT Keiic Nony4nn orpoMHOE KOIMYeCTBO

06BMHEHWIA B CEKCM3ME, NTYKU3ME U NY6MKaLMN HeHayUHbIX (DaKTOB.

Camu e Bnagesnblibl KOMNaHUN NPU3HANNCH, YTO NPOUMNTaIN 06 IhhEKTAX CBOETO

Npo/yKTa B KAKOW-TO ra3eTe MHOrO /IET Ha3az, U He NPOoBePsIY UHOPMALIMIO.

Cnepytowmii peknamHbliii ponuk Audi “Wedding Checkup” Hawen HeogobpeHmne Kak Ha

9 H&M APOLOGIZES AFTER ACCUSATIONS OF RACIST AD, REVIEWS 'INTERNAL ROUTINES'
By Adrianne Pasquarelli. January 08,2018. https://adage.com/article/cmo-strategy/h-m-issues-
apology-review-internal-routines-accusations-racist-ad/311865/

10 Chinese ‘breast-enhancing’ coconut drink rapped over inflated claims Tuesday, 21 February,
2017https://www.scmp.com/news/china/society/article/2072573/chinese-breast-enhancing-
coconut-drink-rapped-over-inflated



https://www.scmp.com/news/china/society/article/2072573/chinese-breast-enhancing-coconut-drink-rapped-over-inflated
https://www.scmp.com/news/china/society/article/2072573/chinese-breast-enhancing-coconut-drink-rapped-over-inflated
https://adage.com/article/cmo-strategy/h-m-issues-apology-review-internal-routines-accusations-racist-ad/311865/
https://adage.com/article/cmo-strategy/h-m-issues-apology-review-internal-routines-accusations-racist-ad/311865/

3anaje, Tak U B HauuoHasbHbIX meava.t

B HeM HeBecTa CpaBHMBAETCA C NOAEPXAaHHOWN MalLVHON, KOTOPYIO NPOBEPSIOT HA KAYeCcTBO.
MpeacTaButenscTBo Audi 3asBUI0, YTO peknamMa «bblia NPov3BeaeHa UCKIHUUTENbHO AN
KMTalACKOro pbiHKa» 1 «BocnpusTMe peknaMHoro ponnka, CosaBLleecs y MHOTMX Mojei,

HMWKaK1UM 06pa3oM He COOTBETCTBYET LIEHHOCTSAM KOMMaHWUmn»

Ho HanbonbLniA pe3oHaHc nonyynn posvk komnaHmm Qiaobi «Man Machine», nonyunsLunia
HeoduLManbHOe 3BaHNE CaMoii pacuCTCKOl asnaTckoi peknambl.*? 31o whitewashing,

npuTOM B 6yKB8J'IbHOM CMbICne cnoBa.

o cloXeTy posivka, AeByLUKa 3aTacknBaeT YepPHOKOXero napHsa B CTUPasIbHYIO MaLlUuHY,

YTOObI Er0 «OTMbITb». A NMOC/E CTUPKN OH BbIXOAUT GENOKOXUM KATAALIEM.

Bnapgeney komnaHum, Muctep Kcma npoKOMMEHTUPOBaU 3TO C/IEAYHOLLIM 06pa3oM:
«$1 HeMHOTO 3Hato 06 3Toli pekname. CkasaTb YeCTHO, S He 06paTU/I Ha Hee BHUMaHMe, Noka

MHE ee He nokasasin»

NTak, Buaeo 6b110 NyLEeHO Ha 3KpaHbl MO HEOCTOPOXHOCTMN 1 HEC/I0 UHOI cMbIc/. B
60/bLUMHCTBE C/lyYaeB peknama, npu3HaBaemas B Noc/1eACTBUM HEITUYHOI, He HeceT

TaKoBOrO NOCbINa UM 1 BOBCE MMEET 06PaTHBIIA.

B CMW, ony6nukoBasLLEM 3TV KeICbl, Takke cnpases/IMBO YNOMAHY/N, YTO HE CTOUT
3KCTpanonMpoBaTh B3INsA4bl HECKOMbKUX peknamogareneil Ha BCE Haumio. HecMoTps Ha To,
4TO 3TW POJSIVKMN AENCTBUTENIbHO NEPEXOAAT rpaHb 3TUYHOWN peknamMbl, Mbl HE MOXEM

3asB/1ATb, YTO OHU COBMAAAIOT C MHEHMEM BCeii CTpaHbl. ITO BaXXHOE 3ameyaHue. =

BbiBOoAbI:

e He cTOuT NbiTaTbCA npoAatb ToBap 3a CYET NO/INTUKMK, a TaKkKe Takux

11 An Audi commercial in China compared women to used cars. It didn’t go well. Amy B Wang July
19,201 7https://www.washingtonpost.com/news/worldviews/wp/2017/07/18/an-audi-
commercial-in-china-compared-women-to-used-cars-it-didnt-go-well/

12 BBC «What's behind China's 'racist' whitewashing advert?» 27 May 2016
http://www.bbc.com/news/world-asia-china-36394917

13 «One bad advert doesn’t make 1.4 billion Chinese racist» Washington post Barry Sautman Yan
Hairong 01 June, 2016 https://www.scmp.com/comment/insight-opinion/article/1960474/one-
bad-advert-doesnt-make-14-billion-chinese-racist



https://www.scmp.com/comment/insight-opinion/article/1960474/one-bad-advert-doesnt-make-14-billion-chinese-racist
https://www.scmp.com/comment/insight-opinion/article/1960474/one-bad-advert-doesnt-make-14-billion-chinese-racist
http://www.bbc.com/news/world-asia-china-36394917
https://www.washingtonpost.com/news/worldviews/wp/2017/07/18/an-audi-commercial-in-china-compared-women-to-used-cars-it-didnt-go-well/
https://www.washingtonpost.com/news/worldviews/wp/2017/07/18/an-audi-commercial-in-china-compared-women-to-used-cars-it-didnt-go-well/

OCTpPOCOLMa/bHbIX TEM, KaK: pac3mM 1 NPeBbILLEHNE NOTHOMOUNIA NOANLME.

e CTouT 60/1€€ BHMMATE/IbHO OTHOCUTCA K NOA60PY KacTa.

e O6x0AUTb CTOPOHOW Temy racial diversity, BHUMaTEeNbHO NOAXOAMNTb K BbIOOPY poneii
W CIOXETY.

e [0 BO3MOXHOCTW BblAeNSATb OOAKET HA HA6OP GPOKYC-rpynn.

e 136eraTb UCNONb30BaHVE CTEPEOTUMNHOIO OMOPA B PAcOBOii pekname.

3ak/iroyeHme

B Luenom,MoxHo caenath BbIBO/, UTO 3a4acTylo MHOTME KeliChbl «HE3TUUYHOWN» peKnambl,
aBTOPbI KOTOPbIX MOMYUNIN OBBUHEHUSI B HAMEPEHHOM HapYLLIEHWUW COLMabHbIX HOPM, MO
60nblUel YacTh 6blM BbiNyLEHbI MO HEOPA3YMEHUIO NN BbipBaHbl U3 KOHTEKCTA. U,
HECMOTPS Ha NnocneayoLye yCunmns KOMnaHum No BOCCTAHOB/IEHNIO CBOEI penyTaLum,

ayauTopust OCTPO 1 BLICTPO pearvpyeT Ha OLIMOKU B BEIEHUM PEKNAMHO KamnaHum.

K coxasneHuto, Nonb30BaTesin CoLceTell HeA0CTaTO4HO MOTUBMPOBAHbI B TOM, YTOGbI
OTKPbITb NEPBOVNCTOYHMKMA 1 NPUHATL NO3uULMI0 6peHaa. HegoBepue K HeMy chopmupyeTcs
o4eHb GbICTPO, ¥ TSXKENo npeogonesaetcs. MNonb3oBaTenn GbLICTPO CNI0YAKTCS BOKPYT

NHpOEHCEPOB, NpoABUraloT dNELLMO6bI U BONKOTUPYIOT AEATENBHOCTL KOMMNaHUM.

MoaTtomy ansa noboro 6peHaa BaxxHelLWen YyacTblo paboThl OyaeT npeasapuTesibHas OLEeHKa
CBOEr0 KOHTEHTA 1 CBOMX AECTBUI BO n3bexaHne ganbHeliwero passmtns ckaHgana.
Kpun3ucHoe pearvpoBaHvie U ymeHve pearmpoBarb Ha HeratuB 34eCh BbICTYNatoT Ha BTOPOL

naaH 1 3a4acTyro OKa3blBatOTCA HEAAEKTUBHbLIMYU
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